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Introduction

In 2024, as digital shopping behaviors continue to evolve, the role of
content in meeting the dynamic needs and preferences of consumers
remains more pivotal than ever. When more competition enters the
market, brands, manufacturers, marketplaces, and retailers face
numerous challenges in optimizing their content to stay competitive.
Here, advanced tools offer robust capabilities that are crucial for
addressing the complexities of modern retail, enabling the development
of effective and resilient product content strategies powered by machine
learning (ML) and artificial intelligence (Al).

This eBook takes a deep dive into all facets of product content in
retail, examining its substantial impact on search engine results page
(SERP) rankings, conversion rates, and customer experience. It offers
a comprehensive analysis of the primary challenges faced by brands
In their efforts to optimize product content for digital shelf visibility and
conversions.



T h = C I | 't | Cal RO | o Of O rg an | C Further, the preference for organic over paid results is substantial, with

52% of shoppers favoring organic search results. This indicates a greater

COntent Strategy |n D|g|ta| Shelf trust in and reliance on content that ranks highly due to its relevance

and quality rather than advertising spend- a trend favoured not only by

VlSlbllIty & COnSU Mmer EXperlence audiences but by search engines that aim to boost the visibility of high

performance websites over ‘clickbait’.

Product content forms the backbone of eCommerce and digital

marketing strategies. It includes a range of elements from written text,

which describes and details the product, to photos and videos that \
visually represent the item. Additional features like customer reviews, 1 9
specifications, and instructional content also enrich the product page,

making it a comprehensive source of product information for potential

of shoppers typically select a product from
the top 5 results

buyers.

However, this content not only serves to inform potential buyers- it also extend their consideration to products
plays a crucial role in enhancing a product’s visibility on search engine listed on the entire first page

results pages (SERPs). The importance of SEO-optimized content cannot
be overstated, as it significantly boosts rankings and visibility, drawing
more traffic to product pages. Data indicates that the top 5 search results
garner significant attention, with 19% of shoppers typically selecting a
product from these results. Only about 28% extend their consideration to
products listed on the entire first page.

5 2 o Y of shoppers distinctly favor organic
L search results



Navigating the Digital Landscape:
The Impact of SEO on Consumer
Visibility and Trust

According to Intelligence Node's 2024 consumer survey report, 70%
of shoppers begin their online product journeys using Google Search
or Amazon, underscoring the importance of easy discoverability and

quick navigation on eCommerce sites. The structure and accessibility

of product content on eCommerce platforms greatly influence the ease

of use, allowing consumers to understand and navigate information
effortlessly. This is vital as more than half of the respondents in the same
report indicated that inadequate product descriptions and a lack of
product images significantly influence their purchasing decisions, often
leading shoppers to abandon a product page in search of better-presented
alternatives.

5 7 0/ shoppers claim that Inaccurate/missing product
O iInfo. & images lead to page abandonment

‘ ‘ 11N every 2 shoppers prefers shopping on
online marketplaces like Amazon and Walmart
over other channels


https://info.intelligencenode.com/2024-consumer-buying-behavior-report
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Evidently, high-quality, detailed product content directly impacts organic
SERP rankings and conversion rates, metrics that go hand in hand in
18t0 24 33% | 955% | 39% | 31%

today’s digital retail ecosystem. Even while shopping in-store, a significant
24% of shoppers check online reviews and information, and about 3 out of

4 young shoppers are likely to compare similar products online, mainly for 25 to 34 51 0/0 500/0 250/0 21 0/O
price comparison and to read customer reviews. This integration of robust ' - |

———————————————————————————————————————————————————————————————————————————————————

———————————————————————————————————————————————————————————————————————————————————

reviews and ratings on product pages is becoming increasingly important, | | |
highlighting the need for eCommerce platforms to include comprehensive 351044 46% 52% 22% 28% .
and trustworthy reviews to assist consumers in their decision-making

process. 45 to 54 66% 41% 25% 16%

———————————————————————————————————————————————————————————————————————————————————

Furthermore, about one-third of all shoppers compare prices online, . . .
indicating a rise in price sensitivity and the importance of relevant, easy- 55 to 64 75% 459, 34% 15%
to-find product content in driving purchasing decisions. Detailed product
content not only helps in boosting conversions but also enhances the . 5 o ; 5 ; o
overall customer experience by providing all necessary information 65toabove 69% 33% 33% 13%

required to make informed decisions. R

———————————————————————————————————————————————————————————————————————————————————




Product content is not just a tool for presenting products but a critical
component of digital shelf strategy that drives visibility, enhances user

When shopping in-store, do you compare similar products online?

experience, and improves conversion rates. As the digital retail landscape

33 evolves, the role of high-quality, SEO-optimized content in meeting consumer

0 ]
Jo Yes,to compare prices needs and preferences continues to expand, making it a fundamental element

in the success of eCommerce businesses.

9 6 ‘ 06 Only for certain items/purchases

0% Yes,toread customerreviews
Ny

9 0% Yes,to do product research

9% Never
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The Anatomy of a PDP

This infographic provides a detailed breakdown of the key components on a product display page. It highlights how each element contributes to user
engagement and conversion, emphasizing the importance of SEO-optimized content and visual appeal to enhance shopper experience and drive sales.

1. Product Title @ O O

The main heading on the page, often the first text shoppers see.
Should be clear, descriptive, and SEO-optimized to include primary
keywords that shoppers are likely to search for.

2. Productimages

High-quality images that showcase the product from various angles.
Essential for giving shoppers a clear idea of what they are purchasing.
The quality and appeal of images are crucial for first impressions.

3. Image Text (Alt Text)

Descriptive text associated with images, not usually visible to
shoppers but crucial for SEO and accessibility. Helps search engines
understand the image content, which can boost page rankings.

4. Product Description

A detailed section that describes the product’s features, benefits, and any
unique selling points. This should be keyword-heavy and SEO optimized, as
it's critical for both informing shoppers and enhancing search engine visibility.

A Guide to Al-driven Product Content Optimization 8



The Anatomy of a PDP

5. Price and Availability

Clearly displayed pricing information, including any discounts
or promotions. Availability status (in stock, out of stock) is also
crucial, providing immediate clarity for shoppers.

O. Specifications or Technical Details

Detailed information about the product’s size, weight, color
options, material, etc. This section is particularly important for
SEO when it includes terms that potential customers might use to
find specific types of products.

f. Customer Reviews

A section for shoppers to read and post reviews about the
product. Often a key area viewed by potential buyers to gauge
product quality and reliability based on others’ experiences.

8. Product Categorization
Tags and categories that help place the product within the site’s Each of these elements plays acrucialrolein

navigation structure. Helps shoppers find similar items and is optimizing a product display page for both user

important for the website’s overall SEO strategy. _ : : :
experience and search engine rankings, making
them essential considerations for successful
online retailing.
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Optimizing the Digital Shelf on
Marketplaces

To master digital shelf optimization on marketplaces like Amazon,
leveraging advanced technology and Al-driven methods is crucial in order
to stand out against the competition. With sophisticated digital shelf
analytics, brands can identify high-performing keywords, and enhance
product titles, descriptions, and image tags for optimal search visibility.
High-quality images are essential; a close analysis of competitor visuals
helps sellers optimize product images accordingly.

With advanced retail technology, regular content updates can be
automated, keeping descriptions and keywords current with market
trends. Detailed, Al-refined product descriptions ensure consistency with
trending keywords, improving clarity and appeal. Enhanced content, such

as product descriptions, attributions, and labels on Amazon, can be created

and optimized using Al, providing comprehensive product information and
comparisons. Customer review management can be streamlined through
data analytics and sentiment analysis, identifying and addressing common
feedback issues.

Finally, ensuring all product content complies with marketplace guidelines
Is essential. Al tools help detect and correct any compliance issues
promptly- especially since top marketplaces and eCommerce platforms
update these guidelines multiple times a day. By eliminating tedious,
resource heavy manual labour with advanced tech, top brands set
themselves apart from the noise with impactful, strategic investments for
long term success.



Key Challenges in Optimizing
Product Content

Creating an impactful product content strategy in retail involves navigating
several challenges. The rapid pace of change online demands continuous
content updates to stay relevant, while intense competition requires
distinctive and high-quality content. Managing and updating product
content across multiple channels is resource-intensive and prone to errors,
making it difficult to manually maintain consistency and accuracy.

Furthermore, as consumer trends change, high-performing keywords
change nearly every day, necessitating keen attention to competing items
and products online to stay competitive. Achieving and sustaining organic
search rankings is a significant challenge due to constantly evolving search
engine algorithms. Despite their more challenging and tedious nature,
organic rankings are more sustainable and cost-effective in the long run
compared to expensive paid ad placements, emphasizing the need for a
modern, adaptable content strategy.

Where do you start your product search when looking to buy a new

product?
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Google and other
search engines
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a. For Brands and Manufacturers

Marketplaces and retailers frequently update their content guidelines,
making it challenging for brands and manufacturers to keep up, especially
with manual processes. For instance, Amazon updates its content
requirements frequently, often every few weeks, to enhance customer
experience. This constant change makes it difficult to maintain a single
source of truth for product content, leading to inconsistencies across
channels. Additionally, ensuring brand control and integrity is tough, as
guidelines can vary significantly across platforms. Maintaining consistency
and building long term loyalty with consumers becomes complex without
automated systems to manage these updates efficiently.

Brands often rely heavily on entirely paid or sponsored search engine
results page (SERP) listings to maintain visibility. While these strategies can
provide immediate visibility, they can rapidly drain budgets and cause media
spends to skyrocket. Investing in high-quality, consistent, and optimized
organic content not only helps in reducing dependency on paid media but
also builds long-term consumer trust and loyalty. Organic content ensures
that a brand’s message remains coherent and effective across different
platforms, even as guidelines and algorithms change.



b. For Marketplaces and Retalilers

Sellers often fail to adhere to content guidelines, resulting in a broken and
iInconsistent customer experience. On platforms like Amazon, prices can
change multiple times a day, complicating the maintenance of accurate
and consistent product listings. In fact, in 2023 alone, Amazon changed its
requirements 217 times, and Walmart a whopping 241 times. For example,
through A/B testing, Amazon might discover that shoppers engage more
with certain information and features than others, leading them to make
specific mandatory inclusions. Last year, Amazon added 274 new attributes
across over 200 product categories, making it mandatory for brands to
iInclude these attributes. If companies fail to comply, their products will be
excluded from the catalog.

Further, multiple third-party sellers carrying the same brands exacerbate
quality control issues, leading to varied product descriptions, images, and
other content discrepancies online. This lack of uniformity undermines
consumer trust and complicates the customer journey. Effective strategies,
iIncluding robust quality control mechanisms and advanced technology
solutions, are essential to ensure a seamless and reliable customer
experience.

Marketplaces too face strategic challenges when relying heavily on

paid placements for visibility. By integrating robust content optimization
platforms, marketplaces can enhance their organic content, ensuring

a better customer experience and fostering long-term consumer trust.
This balanced approach between paid and organic strategies is crucial

for sustaining competitive advantage and achieving long-term success.
Solutions like Intelligence Node can make these challenges significantly
easier to manage, even on crowded marketplaces. Our content optimization
platform is utilized by marketplaces like Kroger to optimize content across
1000+ sellers on its marketplace, ensuring consistency and accuracy.

By using our advanced technology, marketplaces can streamline the
enforcement of content guidelines, maintain uniformity across listings, and
reduce the manual effort required to manage multiple sellers.

Explore how Intelligence Node's award-winning
Digital Shelf Analytics can help you increase visibility
and win more shoppers.

Talk to an Expert


https://info.intelligencenode.com/book-a-demo

6 Steps to Optimizing Product 2. I(_)everage Competitor Success Strategies for
: : ptimization
Content with Intelligence Node

Evaluating top-ranking competitor products is vital for understanding

As established earlier in this eBook, Product Detail Page (PDP), content is what elements contribute to their success. Intelligence Node’s takes
crucial for increasing search share across online channels and enhancing into account content elements from top ranking competitor products and
product visibility. Intelligence Node’s Content Optimization platform suggests smart recommendations that incorporate all key elements that
leverages proprietary machine learning algorithms and generative Al to contribute to the top search ranking. For example, a global electronics
automate and optimize your content generation and management. brand used our platform to analyze competitor keywords and adjusted their

own product descriptions, resulting in a significant uplift in search rankings.
1. Audit Your Product Pages for Inconsistencies

Regularly auditing product pages is essential for brands and retailers to
assess and improve product performance across various platforms. This
process helps identify underperforming pages and investigate the reasons
behind them. Intelligence Node automates this by consolidating all product
page information into a single dashboard, identifying gaps, inconsistencies,
and opportunities for improvement by leveraging data from its 3 billion
strong retail database and the top performing competitor products.


https://www.intelligencenode.com/solutions/by-need/content-audit/

3. Optimize Titles with the Right SEO Keywords

A well-crafted product title is key to ranking high on the digital shelf.
Intelligence Node ensures your titles include essential elements such as
brand name, product name, and product dimensions. Moreover, it analyzes
competitor listings to recommend titles that incorporate high-performing
elements, ensuring higher visibility. A fashion retailer optimized their
product titles based on our recommendations and saw a 30% improvement
In organic search traffic.

4. Create Detailed and SEO-Rich Descriptions

Shoppers expect comprehensive, easy-to-read product descriptions
that provide all necessary information. Incomplete or inaccurate

product information is one of the key reasons shoppers abandon a page.
Intelligence Node’s content optimization platform harnesses Gen Al and
its 3 billion+ SKUs repository to generate highly optimized, SEO-rich
descriptions that have all the elements to help improve PDP rankings.



5. Boost Engagement with Quality Images and Videos

High-resolution images and videos are crucial for meeting today’s shopper expectations.
Shoppers want to zoom in, view products from all angles, and get a complete sense of the
product’s appearance. Intelligence Node’s solution provides image recommendations
based on successful competitor strategies to ensure your product pages have all elements
needed for high search rankings. A beauty brand integrated high-quality visuals as
recommended, leading to a 25% increase in customer satisfaction and retention.

6. Utilize Consumer Feedback for Continuous
Improvement

Negative consumer reviews and low ratings can significantly impact
product ranking and visibility. Intelligence Node offers a platform

to view and analyze consumer reviews and ratings, identifying
trending words to be used in product descriptions. It also helps
brands address and resolve issues to improve ratings. For example,
a consumer electronics company used our platform to identify

recurring complaints and implemented changes that improved
their average rating by 1.5 stars within three months.


https://www.intelligencenode.com/solutions/by-need/reviews-and-ratings/

Final Thoughts: Al Content
Optimization for the Win

It is well-established that content reigns supreme in securing search
visibility and dominance on the digital shelf. While many brands and
retailers invest heavily in paid and sponsored ads to improve their
rankings, this approach is not sustainable in the long term. Consequently,
there is a growing emphasis on SEO-centric content to achieve organic
search rankings and higher conversion rates without throwing money at
the problem. However, excelling in SEQO is challenging, especially when
managing millions of SKUs across hundreds of online platforms.

The solution to this problem is clear: Generative Al. Advances in Al and
automation now enable brands and retailers to leverage technology for the
automatic creation, auditing, and optimization of content across all product
detail pages (PDPs), ensuring optimal results consistently. Intelligence
Node’s Content Optimization platform combines proprietary product
matching, Generative Al, and a retail repository of 3 billion+ SKUs to offer
retailers and brands an intuitive, highly accurate content optimization tool to
win on the digital shelf.



= Intelligence
=, ::.';3, ;.5.5.’: Node

Powering Digital
Commerce With the =~
Most Accurate Data

Optimize pricing, assortment, and digital shelf positioning with patented Al.

BOOKADEMO

Visit us at: www.intelligencenode.com



https://www.intelligencenode.com/
https://www.facebook.com/intelligencenode/?fref=ts
https://www.linkedin.com/company/intelligencenode
https://twitter.com/bigdataNODE

